
Appendix table 1
Rural household survey expenditure categories used in this report
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Food category Description

Grain Rice, wheat, potatoes, corn, sorghum, and other cereals and their
processed products, such as dry noodles and cakes. Grain processed into
soybean oil, bean curd, vermicelli, and wine are not included. Grain
consumption is calculated in rough grain weight.

Vegetables Fresh, dried, and processed vegetables; roots; tubers; stems; flowers; tofu,
and other bean products.

Edible oils Vegetable oils and animal fats.

Meat and poultry products Live, fresh, frozen, and cooked products. Egg products are converted to
the equivalent weight of fresh eggs.

Aquatic products Fish, shrimps, crabs, cowry, and algae from fresh water or marine, counted
at their fresh weight.

Tobacco and alcohol Cigarettes, other tobacco products, tobacco, wine, beer, and liquor.

Other food at home Tea, soft drinks, dry and fresh fruit, melons, nuts, candies, cakes, flavor-
ings, sugar and sweets, milk, and milk products. Fresh milk, milk power,
yogurt, and related milk products are converted into fresh-milk equiva-
lents.

Food away from home Meals at restaurants, snack bars, tea houses, and food stalls, and purchases
of tea, cold drinks, and other food. Includes expenses for food at meetings
and hospital stays. 

Clothing Cloth, garments, hats, footwear, laundry, and patching.

Utilities Electricity fees, water, gas, coal, and firewood.

Durable goods Furniture, household appliances, and electrical and mechanical items for
entertainment or education.

Housing Construction materials, repair and decoration of houses, and rent.

Health Medicines, medical and health services, and repair of medical appliances.

Transportation and communications Purchase and repair of vehicles and communications devices; train, bus,
and airplane fare; freight; postal and communications fees; and fuel for
vehicles.

Education and recreation Tuition, school, training, and recreation fees; books; newspapers; maga-
zines; paper; stationery; and cultural items.

Other nonfood goods and services Jewelry, cosmetics, household items, bedding, small hardware, repairs of
small items, funerals, and other goods and services.

Source: Compiled by USDA’s Economic Research Service from China National Bureau of Statistics (2004b) and classification by authors.
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