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such as farmers markets and roadside stands. These sales outlets are important to small 
farmers who may be unable to satisfy the supply requirements of buyers for supermarkets and 
chain restaurants. DTC outlets are also a source of fresh, locally-grown food for consumers. 
Indeed, it is widely hoped that people who patronize DTC outlets will buy and consume more 
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communities when financial incentives are not provided and other intervention strategies are 
not pursued. Using the National Household Food Acquisition and Purchase Survey 
(FoodAPS), we model fruit and vegetable spending by U.S. households. 
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